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A Single Business Plan
for improving public health
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The Peterborough Picture

eHealth and wellbeing has-a central role in creating successful places and
has clear links with the plans for.the: future ‘of Peterborough. Underpinning
the major plans for the development.and growth of the city must.be a
strong focus on the biggestlifestyle influences on populationhealth:

ePhysicalnactivity,
eAlcoholconsumption;
olPoordiet resulting in-obesity

«While there have beenimprovements; there is/still some way to go.

oPeterborough people cannaot wait for-Government to implement the
changes outlined in'the recent White Paper before we begin-to deliver
iImprovements in-quality and productivity
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Getting the balance right

Local.community: strategies

Individual action State measures &
PIP)
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Getting the balance right

ol he single business plan does not set out tavrée local strategies, but to
brings them: together toridentify areas of commonality.

oKey areas:
w Intelligent Modeling to inform/Improved-Services
@ Investing in-Supportive Communities
@ Promoting Real Choice
w Starting Out Right
@ Universal-Services
w Targeted Interventions

ePutting local health at the centre of the debate on local services

«One year plan-in.anticipation of the Health Bill which wilbbe published
later this year-and set outran OQutcomes Framework. -
P

THE GREATER
PETERBOROUGH
PARTNERSHIP



From apathy to involvement
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wLots! From voluntary sports groups to-regularly.gym membership-no one
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wNot a lot in'my-area

wToo expensive

wNot accessible

wNo childcare available

So 'how:can.werincrease-Community Participation?
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From apathy to involvement
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Women
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Older Women (more

affluent)

Z Physical attractiveness C Health and well being 7 Physical attractiveness _ Physical attractiveness
_ Fashion O Energy D Long term health Z Being a good parent
Z Clothes size O Vitality I550es Z Self-esteem
7 Mobility
Barriers Z Tendency to O Too little information J "Weight management’ C Cost of services,
overemphasize impact O Care giver for fatigue childcare issues
of diet extended family 7 Snobby about public T Self esteem
C Prone to quick fixes leisure facilities C Physical limitations
Ideal Service Z Glamorous, O Culturally tailored 7 Need motivation and Z Family based activities
aspirational service O Basic nutritional info support O Affordable
C Combining nutrition O Female only service T New innovative O Fun
and exercise SETVICES
_ Run by experts
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From apathy to involvement

Whatmeng 1y (i X ®

Men
Segment Younger Men Physical Men More Affluent Men  Lower Income Men  BME Man
(traditional role)
Motivations C Physical  Strength and C Long term ] Desire to be fit [ Strong
attractiveness fitness health concerns and healthy connection to
Z Health J Physical prowess | T Manaaing 7 A second cultural identrty
health issues chance... _ Fitness and
strength
Barriers T Lack of 7 Want to remain T Not responsible J Unhealthy Z Poor knowledge
confidence, poor a ‘physical for food lifestyle patterns of nutritional
C Adjustment to presence’ preparation O Lack of information
life changes 7 Not interested C Llack of time aWwareness C Reliance of
in being others to
‘smaller’ prepare food
Ideal Service C Focussed on O Health check C Professional, 1 Designed for Z Whole
fitness MOT expert advice men household
C Competition O Support of T Actionable goals O Nutritional info solutions
active lifestyle D Basic intro level T Basic nutritional
BXETCi5E information
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