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four key elements of the healthy city plan

1. overarching annual marketing and
communications plan

2. review of current activity across partners

3. targeted effective campaigns and
associated interventions

4. achieving aligned and coordinated
delivery across settings and target

groups
¢
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marketing and communications

website development

to support the umbrella health and wellbeing marketing campaign,
ensuring already stretched resources are used in the most cost effective
way, providing the best outcomes.

to deliver a clear call to action signposting users to existing local activity
and support services to help enable local people to make that healthy
change.

to provide or sign post to advice and information on healthy lifestyles
(with a local angle) and to national campaign messages such as Change

4 Life.
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website development (cont.)

activity timescale

Research and planning

Design and template development
Population of pages with content
Review and testing with users

Go live testing

Official launch

marketing and communications

November/December 2010
January 2011
February/March 2011
March 2011

April 2011

April 2011

Pelerborough

CEEATING & HEALTHY CITY



M .~

Want 1o
Stop smoking?

Homea Get aclive

Home

Stop dnnking

Eal Healthy

Childs Healih

ey
TV Aa

MNews and events About

> Get active

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Quisgue

+ Integer hendrent dui eu velit
+ Fusce cursus, eros quis timcidunt

* Dapibus, dolor nisl interdum ande,

= attis neque diam ut liber.

Eat Healthy

Loram ipsum dolor sit amet,
consectetur adipiscing elit.
Quisque .

* Integer hendrerit dui eu velit
* Fusce cursws, eros quis tincidunt

« Dapibus, dolor misl interdurm ante,

+ attis neque diam ut libero.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Quisque .

= Integer hendrerit dui eu velit

+ Fusce cursus, eros quis tincidunt
* Dapibus, dolor nis! interdum ante,
= attis neque diam wt libero.

Lifestyle support

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Quisque .

* Integer hendrerit dui eu velit

* Fusce cursus, eros quis tincidunt
* Dapibus, dolor nisl interdum anie,
+ attis neque diam ut libero.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Quisque .

« Integer hendrerit dui eu velit
+ Fusce cursus, eros quis tincidunt

+ Dapibus, dolor nisl interdum ante,

= attis neque diam wt libero.

Education and training

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Quisgue .

* Integer hendrerit dui euw velit

* Fusce cursus, eros quis tincidunt
+ Dapibus, dolor nisl interdum ante,
+ attis neque diam wt libera.

Lorem |psum dolor sit amet
Consectetur adipiscing elit. Integer varus cursus
Ugue ac Semper.

Praesant volutpat
Eelementum adipiscing. Fusce adipiscing ulirices
magna, at mollis risus fringilla at

MNam non risus metus

In tincidunt ipsum. Aliquam ut laoreet orci. Sed sed
hendrerit mi, Quisque consectetur commicdo odio, in
pretium toror hendrarit sed

Donec vitae eros non metus consectetur
dictum. Mauris vestibulum turpis sit amet ante
aliguet faucibus, Prom ultncas, valit vel dictum
vananatis, ibero ipsum aliquam nisi, vitaa viverra
turpis purus at magna

Sed vel nunc enim, id facilisis ipsum
Duis malesuada dolor quis nunc elementum rutrum
Sed non sem est, interdum hendrent nisl

Curabitur au neque nisi

Maecenas condimenium, arcu quis tampus volutpat
uma sem condimentum nibh, fermentum sagiths
nunc ipsum ac est.




Home > Physical activity

Want io

Stop dnnking Sie smaking?

Eal Healthy Childs Health

‘ Physical Activity
' A healthier you

Lorem ipsum dolor sit amel, consectetur adipiscing elit
Integer varius cursus augue ac semper. Praesent volutpat
elementum adipiscing. Fusce adipiscing ultrices magna, at
mallis risus fringilia at. Nam non risus melus, in tincidun
ipsum. Aliguam ut laoreet orci. Sed sed hendrerit mi.
Quisgque consectetur commodo odio, in pretium tortor hen-
drerit sed. Donec vitae eros non metus consectetur dictum
Mauris vestibulum turpis sit amet ante aliguet fauclbus
Praoin ultrices, velit vel dictum venenatis, libero ipsum
aliguam nisi, vitae viverra turpis purus at magna.

Sed vel nunc enim, id facilisis ipsum. Duis malesuada dolor quis nunc elementum
rutrum, Sed non sem ast, interdum hendrarit nisl. Curabitur eu neque nisi. Maecenas
condimentum, arcu quis tempus volutpal, urma sem condimentum nibh, fermentum
sagittis nunc ipsum ac est. Nunc iaculls feugiat quam, et condimentum lacus pellen-
tesque ef. Quisque a sem justo. Cum sociis natoque penatibus et magnis dis parturi-
ent montes, nascetur ridiculus mus. In massa erat, rutrum vitae laoreet luctus, aliguet
ey lectus, Sed convallis, orci a consectetur consectetur, libero cdio feugiat nunc, sed
tempus st nisi in dolor,

Donec fringilla, nislvarius vestibulum tincidunt, st elit bibendum nibh, vitae tincidunt
eros tellus vitae uma. Integer mattis posuare adipiscing. Mam in dolor eleifend libero
posUare elementum.

Proin augue nisl, facilisis sed luctus ut, imperdiet vel dui. Morbi a ipsum non tortor
elementum commodo. Proin quis lorem ut quam pellentesgue mattis ac id lacus
Praesent rutrum erat convallis erat aliguam condimentum. Integer sollicitudin mollis
tortar eu volutpat,

Marbi vehicula umna tristigue nisi viverra faucibus. Sed vitae guam sem.

MNews and events About




¥ marketing and communications

health bus to come to
Peterborough

six days across Peterborough

> health advice and

information
> health checks
> screening services
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http://www.eventms.com/Resources/Images/5361c6d9-5362-403e-a5e9-eeb227a30f83.jpg
http://www.eventms.com/Resources/Images/c16c14bc-8558-487e-85d7-ceb6362e10b3.jpg

'review of current activity

aim

Establish a pilot project to enable an
increased understanding of our
partnership to the extent we
understand the population we serve.
Ensuring that each partner’s plans,
motivation, objectives, capacity,
activities, objectives, and behaviours
are congruent.

outcome

The managed transformation of
services to the benefit of our
population while making the best use
of money allocated to public health
services.

funding
green shoots programme

management Pelerbor O'U(;h

public health CREATING A HEALTHY CITY




'review of current activity (cont.)

stages

stage 1 — benefits identification and
profiling

review date 31 January 2011

stage 2 — changes and investment
costs review date 31 March 2011

stage 3 — implementation
review date 30 June 2011

benefits

» to reduce costs of service delivery
» to improve demand management
» toincrease levels of service
provision

» to improve value for money (e.g.
increasing the range of services for the ®
same cost), N

» to improve customer service and

satisfaction pererbor QU(;h
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targeted campaigns and interventions

profile of recent activity
Peterborough care facility project
Temporary emergency care facilities in
the Laxton Square area of
Peterborough City Centre delivered
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targeted campaigns and interventions

profile of recent activity (cont.)

love local
Love Local provides Peterborough residents with access to local food and
education about how to cook it, in order to change the way people shop,

cook and eat.

S
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January
alcohol
» marketing and promotion

campaign - alcohol and sexual health

» harm reduction advice and
signposting to specialist services

> new Alcohol Liaison Nurse
recruitment

healthy eating and physical activity
» walk Peterborough iphone app
launched

» green shoots project commenced

» 3rd Tranche of weight management
programmes starting

» love local shop opening

D targeted campaigns and interventions

& e - 2
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aligned and coordinated delivery

healthy city delivery group
purpose

To coordinate future delivery
activity on behalf of the
partnership in line with the agreed
strategy and associated action
plan.

The initial membership for this
group will also act as the project
group for the green shoots
service improvement project being
undertaken to avoid unnecessary
duplication.

inequalities PLT
health and well being
stakeholder forum

healthy city
delivery group

‘&
@
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